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Executive Sum m ary
This report presents information about Montana residents opinions and attitudes regarding tourism in 
their communities and in the state as a whole. A mail back questionnaire was administered to a 
randomly selected sample of 1,000 Montana households in September and October 2004, and 
achieved a 47% response rate. The following summary points highlight the main findings from the 
study and compares them with results from previous studies conducted in 2001 and 1998 (using the 
same survey methodology).
■ Respondent groups  average age was similar (48 in 2004 and 1998, 47 in 2001) with each 
residing in their com m unity for 24 years and living in the state longer (33 years in 2004 and 
2001, 35 years in 1998).
■ More than half (52% in 2004, 53% in 2001, 58% in 1998) o f the respondents were born in 
Montana.
■ The majority (74%) of 2004 respondents feel the tourism industry should have a role a t least 
equal to other industries in the local economy, com pared to 76% in 2001 and 67% in 1998.
■ Tourism was ranked sixth on a list o f e ight desired econom ic developm ent options in 2004, 
com pared to a fifth ranking in 2001 and 1998.
■ Most (91% in 2004, 93% in 2001) respondents work in places tha t they perceive to  supply little 
or none of their products or services to tourists or tourist businesses.
■ While majorities (67% in 2004, 57% in 2001, 59% in 1998) o f respondents have infrequent 
con tac t with tourists, about two thirds (63% in 2004, 68% in 2001) enjoy meeting and 
interacting with tourists.
■ Montana residents show fairly strong a ttachm ent to  their community with the 1998 group 
showing the most overall.
■ Montana residents feel that tourism can enhance their quality o f life by improving museums 
and cultural centers, jo b  opportunities, and park and recreation areas the most; however, 
tourism can also negatively influence traffic congestion, crime, and infrastructure.
■ All three respondent groups showed similar m oderate support for tourism .
■ Residents o f Montana have becom e less concerned about tourism since 1998.
■ M ontana residents are concerned about land use in the state and especially support land 
use regulations to m anage future growth.
■ The strongest agreem ent among the respondent groups centered on the im portance of 
involving residents in decisions about tourism.
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Introduction
This report provides a summary o f Montana resident attitudes toward tourism from a statewide study 
conducted in the fall o f 2004. The survey questionnaire addresses a number of topics that provide a 
glimpse o f resident perceptions of tourism it's role in the economy, influence on quality of life, and 
resident support of tourism. Information for this report primarily focuses on the data from the 2004 
survey; however, where com parable figures from previous studies (2001, 1998) are also included.
This research is part of the Community Tourism Assessment Program (CTAP) which is conducted in 
three Montana communities each year, and at the statewide level every few years. In addition to the 
statewide study in 2004, resident attitudes toward tourism were surveyed in the City of Helena, 
Wheatland County, and the Rocky Boy's Reservation. The CTAP involves the collaboration of Travel 
Montana (Montana Department of Commerce), the Montana State University Extension Service and 
the College of Business, and The University of Montana s Institute for Tourism and Recreation Research.
Funding for this research comes from Montana s Accommodations Tax. Copies of this report can be 
downloaded from ITRRs web site (www.itrr.umt.edul at no charge.
TTie I  Jniversiiy of
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M ethodology
In an effort to help understand how Montana residents feel about tourism and its impacts, a 
statewide resident attitude survey was conducted in the fall of 2004. This survey is a repeat study from 
2001and 1998. In each survey a booklet style questionnaire was sent to  a random sample of Montana 
households throughout the state. The purpose of this report is to present the latest data as well as 
com pare the 2004 results to the 2001 and 1998 findings. Comparisons over time allow readers to 
discover any notable trends in resident attitudes.
The survey administration sequence was initiated by mailing a pre-survey notification letter to a 
random sample o f 1,000 Montana residents^. The letter informed recipients o f the survey and alerted 
them to the appearance of the questionnaire due to arrive in their mailbox. A week later 
questionnaires were mailed to the same households, along with a cover letter from ITRR stating the 
overall purpose of the study.
One week following the questionnaire mailing a postcard was sent to all selected households. This 
served the dual purpose of thanking respondents who had already returned their questionnaire, and 
reminding those who had set it aside to com plete it and return it in the postage paid return envelope. 
After two more weeks, replacement questionnaires were sent to those households that had not yet 
responded. Included this time was a different cover letter addressing some concerns respondents 
may have had tha t kept them from responding. The cut off day for accepting returned 
questionnaires was four weeks following the last mailing. The 2004 survey instrument is included in 
Appendix A.
A non response bias check was not conducted at the conclusion of the sampling effort. For this study 
the key questions where opinions may have differed involve statements of support for tourism 
development. These questions could only be answered after considering other questions asked in the 
survey. It was therefore deemed impractical to develop a reliable non response check.
Inherent to any survey research are the limitations and assumptions of the study. Therefore, the reader 
is cautioned to bear in mind that the results presented are limited to only 47 percent (410 households) 
o f Montana residents that were surveyed in 2004, 40% in 2001 and 1998 (Table 1). It is assumed that 
respondents did not differ from non respondents in their opinions.
Table 1: Statewide Survey Samples
2004 2001 1998
Resident questionnaires mailed 1000 1000 1000
Undeliverable questionnaires 125 189 100
Delivered questionnaires 875 811 900
C om ple ted  questionnaires 410 328 364
Response rate 47% 40% 40%
Note: Because th e  a g e  distribution o f th e  survey respondents differed from  th e  M on tana  census estimates 
o f a g e  groups, responses w e re  w e igh ted  b y  a g e  to  m ore cioseiy reflect th e  popuia tion  o f M ontana.
'The sam pie  o f  addresses w as o b ta ine d  from  Survey Sampiing, Inc: Fairfield, CT.
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M o n ta n a Resident A ttitudes
When a community pursues tourism as a development strategy, the goals o f that effort can often 
include an improved economy, more jobs for local residents, community stability, and ultimately, a 
stable or improved quality of life for the community s residents. On the other hand, negative social or 
environmental impacts can also result from tourism developments that are not carefully considered. 
Understanding residents  perceptions of the conditions of their surroundings and tourism s influence on 
those conditions can provide guidance toward appropriate development decisions.
Residents of an area may hold a variety of opinions about tourism and other forms of economic 
development. They may have both positive and negative perceptions of the specific effects of 
tourism. Attitudes and opinions are good measures for determining the level of support for community 
and industry decisions. The resident attitude questionnaire addressed topics that provide a picture of 
perceived current conditions and tourism's potential role in the community.
In the following section results are presented for three Montana resident attitude studies over a seven  
year period. These trend data offer insights into attitudinal differences and similarities over time. This 
allows decision makers to more thoroughly understand how residents feel about tourism in their 
communities and in the state, and therefore can make more informed tourism related decisions.
Respondent Characteristics
Regarding the characteristics of the respondents, several questions were asked related to their age, 
gender, residency and employment status (Table 2). Within the time period of the three surveys, there 
appears to be few substantial demographic differences between the respondent groups. Responses 
marked with here and throughout the report were not options for that particular year s survey 
instrument.
TTie I  Jniversiiy of
M o n ta n a
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Table 2: Respondent Characteristics
2004 2001 1998
A g e  and  G ende r Characteristics
A ve rage  a g e  (yrs) 48 47 48
M inim um  a g e  (yrs) 23 18 23
M axim um  a g e  (yrs) 96 94 89
Fem aie m aie ratio 45:55 47:53 40:60
Residency Characteristics
Born in M on tana 52% 53% 58%
M ean  years iived in M on tana 33 33 35
M ean  years iived in com m unity 24 24 24
Rurai, ou t-o f-tow n  com m un ity 34% 41% 26%
Urban, in town com m un ity 66% 59% 74%
C om m un ity  Residency
10 years or iess 32% 34% 31%
11 to  20 years 15% 16% 21%
21 to  30 years 18% 26% 14%
31 to  40 years 16% 13% 17%
41 to  50 years 10% 11% 8%
51 years or m ore 9% 10% 9%
E m pioym ent Status
Empioyed 68% 72%
Retired 20% 22% 22%
Eiom emaker 7% 2%
Unem pioyed 6% 6% 1%
Source o f Eiousehoid in co m e  (cou id  ch e ck  m ore than  one)
Professionai 30% 15% 27%
Eieaith ca re 23% 17%
Education 16% 18% 6%
Services 16% 18% 5%
Retaii/whoiesaie trade 15% 15% 7%
A gricu itu re 12% 13% 4%
Construction 12% 13% 4%
M anufactu ring 8% 5%
Restaurant or b a r 8% 6%
Transportation, co m m u n ica tio n  or utiiities 8% 8%
C ierica i 7% 7% 5%
Finance, insurance or Reai estate 6% 6%
Forestry or forest products 4% 5%
A rm ed services 3% 4% <1%
Travei industry 3% 3%
vriviis-.itij
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Tourism and the Local Economy
The local economy and the role tourism and the travel industry should have in it were key ssues 
addressed in the survey. Residents were asked how important a role they felt tourism should have in 
their community s econom y and whether their employment was d ependent on tourism (Table 3). in 
addition, they ranked industries that they felt would be most desirable for their community (Table 4).
Table 3: Role of and Dependency on Tourism
2004 2001 1998
Role o f Tourism In the  Local Econom y
No role 3% 4%
A  minor role 23% 20% 33%
A  role equa l to  other Industries 58% 62% 56%
A  do m in a n t role 16% 14% 11%
Employment s D ependency  on Tourists for Business
Mv D iace o f w ork provides the m aiorltv o f Its 
p roducts or services to  tourists or tourist 
businesses.
9% 7%
My p la ce  o f w ork provides part o f Its products 
or services to  tourists or tourist businesses.
41% 45%
Mv p la ce  o f w ork provides none o f Its products 
or services to  tourists or tourist businesses.
50% 48%
Percentages m ay no t a d d  to  100 du e  to  rounding: overall Ns: 2004 n 410, 2001 n 328,1998 n 364. 
Table 4: Desirability of Economic Development Alternatives
2004 2001 1998
Rank Mean^ Rank Mean^ Rank Meant>
Services 1 3.12 1 3.39 3 3.42
Technology 2 3.30 2 3.42 - -
Agriculture 3 3.73 3 3.60 2 3.25
M anufacturing 4 4.28 6 4.51 4 3.74
Retail/wholesale trade 5 4.34 4 3.71 1 2.97
Tourism and  recreation 6 4.44 5 4.22 5 3.88
W ood products 7 5.86 7 5.68 6 4.83
Mining 8 6.72 8 7.09 7 5.52
aScores represent the  m ean  o f responses m easured on a  sca le  from  1 (most desired) to  8 (least desired) overall Ns: 2004 n 410, 
2001 n 328.*^Scores represent th e  m ean  o f responses m easured on a  scale from  1 (most desired) to  7 (least desired): n 364.
Taking both of these tables together shows mostiy similarities between the respondent groups. For 
instance, aii three groups indicated similar views on the role of tourism in the local economy, with 
majorities in each survey indicating tourism should have a role equal to other industries if not a 
dominant role. Although one third (33%) of the 1998 group chose a  minor role  (compared to 23% for 
in 2004 and 20% in 2001), the no role  option was not available that year and possibly influencing 
that percentage upwards. Regarding respondents  employment dependency on tourism, both the
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2004 and 2001 groups had similar proportions with about half (50% in 2004, 48% in 2001) believing their 
p lace of work provides no products or services to tourism. Looking at economic development 
options, all three survey groups agreed on ranking wood products and mining last; however, in 2004 
and 2001 services were ranked first, followed by technology and agriculture. Differences between the 
groups appear in the mid ranked options manufacturing, retail/wholesale trade, and tourism and 
recreation.
Interactions with Tourists in the Communify
The extent of interaction between tourists and residents can affect the attitudes and opinions 
residents hold toward tourism in general. In turn, an individual s behavior may be a reflection of those 
same attitudes and opinions. Respondents were asked questions to determine the extent to which 
they interact with tourists on a day-to-day basis as well as how they enjoy those interactions (Table 5).
Table 5: Interaction with Tourists
2004 2001 1998
Frequency o f C o n ta c t with Tourists Visiting C om m unity
Frequent co n ta c t 10% 16% 10%
Som ew hat frequent c o n ta c t 23% 27% 31%
Som ew hat Infrequent c o n ta c t 36% 26% 43%
Infrequent c o n ta c t 31% 31% 16%
A ttitude  Toward Tourists Visiting C om m unity
Enjoy m eeting and  Interacting w ith tourists 63% 68%
Indifferent a b o u t m eeting and  Interacting with 
tourists
34% 28%
Do not enjoy m eeting and Interacting with 
tourists
4% 4%
Percentages m ay  not a d d  to  100 d u e  to  rounding. Overall Ns: 2004 n 410,2001 n 328,1998 n 364.
Despite some differences in specific con tact levels with tourists, all three survey groups share general 
agreement. For example, majorities in each group report some degree of infrequent contact with 
visiting tourists. However, majorities in the 2004 and 2001 groups expressed that they enjoy interaction 
with visiting tourists (the 1998 group was not asked this question). So even though both groups 
generally have infrequent contact with tourists, they tend to enjoy their interaction with them when it 
does occur.
Community Attachment and Change
One measure of community attachm ent may be the length of time or portion of life spent in a 
community or area. These statistics were reported earlier in the report (Table 2). Other measures may 
be based on opinions that residents have about their community and perceived changes in 
population levels.
To help assess community attachment, respondents were asked to indicate their level of agreement 
with each of three statements on a scale from 2 (strongly disagree) to +2 (strongly agree). A mean 
response greater than 0 indicates general agreement with the statement in question, and responses
with a negative score means some degree of disagreement (Table 6). The
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larger the absolute size of the mean the stronger the level o f agreement or disagreement. Secondly, 
population change can also affect residents attachm ent to their community if it is perceived as 
occurring too quickly (increase or decrease) for the residents preference (Table 7).
Table 6: Index of Community Allachm enI
2004 2001 1998
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1 th ink the  future o f my com m un ity  
looks bright.
If 1 had  to  m ove a w a y  from my
69% 31% .45 61% 39% .26 65% 35% .39
com m unity , 1 w ou ld  be  very sorry to  
leave.
77% 23% .82 75% 25% .76 84% 16% 1.11
I d  ra ther live In m y com m un ity  than 
anyw here  else.
Index of Community A llaclim enI**
78% 23%
.69
.79 78% 22%
.60
.78 75% 25%
.78
.85
Notes: Percentages m a y  not a d d  to  100 du e  to  rounding. A g ree /d isag ree  colum ns conso lida ted  from  a  fou rpo in t scale (strongly 
d isagree to  strongly agree) for presentation purposes. Overall Ns: 2004 n 410, 2001 n 328,1998 n 364.
Scores represent m ean  responses measured on a  scale from  2 (strongly disagree) to  +2 (strongly agree).
In d e x  scores are  th e  m ean  a ve ra g e  o f th e  m ean  scores for th e  three com m un ity  a tta c h m e n t statements.
Table 7: Perceptions of Population Change
2004 2001 1998
Population Is no t chang ing 10% 13% 18%
Population Islncreasing 76% 64% 71%
Population Is decreasing 14% 23% 11%
I f  y o u  fee l the popu la tion  in you r com m un ity  is changing,
h o w  w ou ld  y o u  describe the ra te  o f  ch a n g e ?
Too fast 50% 50% 49%
A b o u t right 44% 48% 46%
Too slow 6% 2% 5%
Overall Ns: 2004 n 410, 2001 n 328,1998 n 364.
Overall community attachm ent for the three survey groups scored positive, suggesting that they feel 
attached to their local community to some degree. Yet there was slightly stronger agreement in the 
1998 sampie, and in particular for the statement regarding that the respondent would be sorry to 
move away from their community. The lowest community attachm ent score occurred with the 2001 
group in regards to the future of the community looking bright.
Strong majorities in aii three survey samples believed that their community s population is increasing 
com pared to small minorities that felt the popuiation was either not changing or decreasing, in 
addition, about half o f all groups thought the population change was occurring too fast, while nearly 
half believed the change was happening at about the right rate. According to the U.S. Census,
11
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Montana s population increased 12.9 percent 1990 to 20002, and another 1.7 percent from 2000 to 
2003 (both of these are less than national population increases for the same periods).
Qualify of Life  Cuirent Conditions and Tourism's Influence
The concept o f Quality of Life can be broken down into several independent aspects, such as the 
availability and quality of public services, infrastructure condition, stress factors such as crime and 
unemployment, and overall livability issues such as cleanliness. When evaluating the potential for 
community tourism development, it is often desirable to get an understanding of residents  opinions of 
the current quality of life in their community. This approach helps identify existing problem areas within 
the community, in turn providing guidance to planners and decision makers. It is also informative to 
understand how increased tourism might change residents perceptions of these current quality of life 
conditions. Such perceptions often define residents attitudes toward this type of community 
development.
To address this, respondents were asked to rate the current condition of a number of factors that 
comprise their current level of quality of life using a scale ranging from 2 (very poor condition) to +2 
(very good condition). They were then asked to rate how they believed increased tourism would 
influence these factors. The influence of tourism was rated using a scale o f 1  (negative influence), 0 
(both positive and negative influence), and +^ (positive influence) (Tables Sand 9).
2U.S. Census Bureau, 2005. M on tana  Q uick Facts. httD ://auickfacts.census.aov/afd/states/30/3035600.htm L Accessed 04/06/05.
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Table 8: Quality of Life Cuirenl Condition
2004 2001 1998
c
0S
5c
0o
00a.
c
0a
5c
0o
TJ00
(3
0)Imm
0
u</)
c
(0
0)
s
c
0S
5c
0o
00a.
c
0w
5c
0o
TJ
00
(3
OJ
0
u</5
c
(0OJ
s
c
0
S
5c
0o
00a.
c
0
a
5c
0o
TJ00
(3
0)Imm
0
u
</)
c
(0
0)
s
Emergency services 6% 94% 1.17 10% 90% 1.19 15% 85% .97
Overall com m un ity  livability 8% 93% 1.14 7% 93% 1.27 15% 84% .96
Parks and  recreation areas 11% 89% 1.14 11% 89% 1.05 19% 81% .81
Safety from crime 12% 88% 1.01 13% 87% 1.02 33% 67% .45
Overall cleanliness and a p p e a ra n ce 17% 83% .90 18% 82% .82 26% 74% .63
Education system 23% 78% .74 26% 74% .73 30% 70% .52
Infrastructure 18% 82% .72 24% 76% .56 42% 58% .16
Museums and  cultural centers 22% 78% .71 21% 79% .84 32% 68% .56
Condition o f roads and highways 40% 6 0% .18 36% 64% .31 61% 39% .33
Traffic congestion 50% 4 9% -.05 35% 65% .44 57% 43% -.25
Cost o f living 53% 4 7% -.13 44% 56% .03 60% 40% -.39
Job  opportunities 67% 33% -.53 68% 32% -.65 80% 20% -.89
Overall Mean** .58 .63 .27
Notes: Percentages m ay  not a d d  to  100 d u e  to  rounding. A g ree /d isag ree  colum ns conso lida ted  from  a  fou rpo in t scale (very 
poo r to  very go o d  cond ition) fo r presentation purposes. O vera ll Ns: 2004 n 410, 2001 n 328,1998 n 364.
Scores represent m ean  responses measured on a  scale from  2 (very poor condition) to  +2 (very go o d  cond ition). The higher the  
score, th e  be tte r is th e  pe rce ive d  cond ition  o f th e  variab le. O v e ra ii scores are  the  m ean  o f the  m ean  scores.
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Table 9: Quality of Life Tourism’s Influence
2004 2001 1998
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M useum s a n d  cu ltu ra l 1% 83% 7% .89 1% 74% 7% .82 2% 71% 9% .75
cen te rs
J o b  o p p o rtu n itie s 6% 60% 12% .61 7% 55% 11% .60 13% 36% 20% .28
E d u ca tio n  system 2% 31% 51% .58 7% 26% 38% .31 10% 12% 58% .03
Parks a n d  re c re a tio n  a reas 10% 49% 11% .43 10% 49% 8% .33 14% 33% 11% .22
O vera ll c o m m u n ity  livab ility 8% 27% 15% .22 11% 28% 9% .17 20% 12% 24% -.11
O vera ll c lean liness a n d
13% 36% 11% .25 16% 30% 10% .03 25% 22% 12% .03a p p e a ra n c e
In frastructu re 19% 17% 35% -.04 20% 18% 23% -.02 24% 7% 44% -.29
E m e rg e n cy  services 12% 24% 27% .17 12% 21% 23% .12 17% 13% 45% .07
C ost o f  living 30% 23% 17% .08 21% 27% 11% .03 35% 10% 20% -.31
C ond itions  o f  roads an d
h igh w a ys
28% 28% 10% .01 31% 26% 9% -.09 42% 13% 13% -.33
S afe ty  from  c rim e 24% 14% 20% -.12 26% 15% 13% -.20 36% 4% 26% -.43
Traffic co n g es tio n 62% 7% 8% -.60 56% 9% 11% -.60 61% 7% 11% -.60
Overall M ean** .19 .12 .07
Notes: Percentages m ay no t a d d  to  100 d u e  to  Positive a nd  N ega tive  In fiuence  op tion  no t be ing  inciuded for presentation 
purposes: however, this op tion  w as used in m ean  scores. O veraii Ns: 2004 n 410, 2001 n 328,1998 n=364.
Scores represent responses m easured on a  scaie w h e re 1 negative  infiuence, 0 negative  &  positive infiuence, an d  +1 positive 
in fiuence: n o  in fiuence  response no t inc iuded in individuai or overaii scores. The h igher th e  score, th e  m ore positive the  
pe rce ived  in fiuence  o f increased tourism on  th e  cond ition  o f th e  variab ie. O v e ra ii scores are  th e  m ean  a v e ra g e  o f the  m ean 
scores.
Considering both the current condition and tourism s influence on quality of life, several interesting 
differences emerge. All three survey groups feel the overall current condition of the listed quality o f life 
variables is good, although the 2004 and 2001 groups had higher overall scores. These stronger overall 
scores are due to the groups  scoring four variables over 1.00, and the 1998 group scoring three 
variables considerably lower than the 2004 and 2001 groups (in particular, the condition of roads and 
highways). V\4ien considering tourism s influence upon these variables, the 2004 and 2001 groups 
overall perceived that increased tourism would be a positive influence to quality of life, while the 1998 
group felt increased tourism would overall have a slight negative influence. This difference is due to 
perceptions of what increased tourism would do to overall community livability, overall cleanliness 
and appearance, and emergency services; the 2004 and 2001 groups believed it would be positively 
influenced whereas the 1998 survey felt it would be negative.
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Tourism Support
In addition to tourism s perceived influence on quality of life, another method of measuring the 
degree of support for tourism development is to ask respondents questions specific to the tourism 
industry and its impacts (Table 10). Respondents were asked to indicate their level of agreement or 
disagreement with a number of tourism-related statements. Responses ranged from -2 (strongly 
disagree) to +2 (strongly agree). As in previous tables, a poative score indicates agreement while a 
negative score indicates disagreement.
Table 10: Index of Tourism Support
2004 2001 1998
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Tourism increases opportunities to
m ee t peop le  o f d iffe ren t backgrounds 
and  cultures.
Tourism prom otion by the  state o f
91% 10% .94 8 7% 13% .87 71% 29% .48
M ontana benefits m y com m unity  
econom ica lly.
86% 14% .81 78% 22% .67 84% 16% .88
1 support con tinued  tourism prom otion
and  advertising to  ou t-o f-s ta te  visitors 
by the  state o f M ontana.
85% 15% .79 8 1% 19% .72 82% 18% .88
The overall benefits o f tourism
78% 22% 71% 29% 76% 24%
outw e igh  the nega tive  im pacts. .62 A 1 .59
My com m un ity  is a g o o d  p la ce  to  
invest in tourism deve lopm ent.
75% 24% .57 6 5% 35% .37 68% 32% .52
Increased tourism w ould help my 
com m un ity  grow  in the  right d irection.
72% 29% .48 6 5% 35% .35 64% 36% .38
1 be lieve jobs  in the  tourism industry 
o ffer opportun ity  for advancem ent.** 52% 48% -.04 5 1% 49% .00 - - -
If tourism increases in M ontana , the
overall quality o f life for M ontana 
residents will im prove.
If tourism increases in my com m unity .
43% 57% -.24 5 3% 47% .00 51% 48% -.01
my incom e will increase or be  more 
secure.**
30% 71% .53 38% 62% .39
1 will bene fit financially if tourism 
increases in my com m unity.
Index of Tourism Support***
27% 73%
.28
-.58 30% 70%
.25
-.60 32% 68%
.40
-.54
Notes: Percentages m ay  no t a d d  to  100 d u e  to  rounding. A g ree /d isag ree  colum ns conso lida ted  from  a  fou rpo in t scaie (strongly 
d isagree to  strongly agree) for presentation purposes. Overaii Ns: 2004 n 410, 2001 n 328,1998 n 364.
Scores represent m ean  responses measured on a  scaie from  2 (strongly disagree) to  -r2 (strongly agree).
These variables not inc iuded  in 2004 an d  2001 Index scores as to  b e  co m p a ra b le  w ith  1998 Index score.
***The Index score is th e  overaii m ean  a ve ra g e  o f th e  m ean  scores for e a c h  statement.
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With all three overall scores being somewhat similar, the survey groups show modest overall support 
for tourism. Nearly all the scores for each variable were in the same direction, Indicating general 
agreement or disagreement for each variable for the three groups. Agreement among the groups 
centered on supporting tourism promotion and the benefits received from tourism at the community 
level. These more positive perceptions of tourism could help facilitate local efforts In developing 
tourism related activities. There also appears to be a perceived lack of connection between tourism 
developm ent and personal benefit. These perceptions may present considerable challenges to 
communities that seek tourism development In their area. The only trend data that appears to show a 
decrease In support Is regarding the statement, If tourism Increases in Montana, the overall quality of 
life for Montana residents will Improve.  While slightly over half of the respondents agreed In 1998 and 
2001, there was a considerable dip In 2004. If respondents continue to think their quality of life Is 
challenged due to tourism, support for tourism could begin to decrease.
Tourism ConcerrB
In addition to asking respondents about their support for tourism, they were queried about some 
concerns that also a ffect their attitudes and opinions regarding tourism (Tables 11 13). Responses 
ranged from 2 (strongly disagree) to +2 (strongly agree). As before, a positive score Indicates 
aggregate agreement, while a negative score Implies disagreement (Table 11).
Table 11: Index of Tourism Concern
2004 2001 1998
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1 be lieve  most o f the  jobs  in the  
tourism industry pay  low  wages.**
Tourists d o  no t pay  their fair share for
86% 15% .89 80% 20% .79
the  services they  use.
V aca tion ing  in M ontana influences
49% 41% .34 55% 45% .24 55% 45% .32
to o  m any p eop le  to  m ove to  the  
state.
In recen t years, M on tana  is
51% 49% .10 51% 49% .12 52% 48% .19
becom ing  overcrow ded because o f 
m ore tourists.
My access to  recreation o p  portunities
32% 68% -.36 43% 57% -.12 39% 61% -.19
is lim ited due  to  the  presence o f out  
of state visitors.
Index of Tourism Concern***
30% 70%
.11
-.42 36% 64%
.15
-.27 37% 63%
.02
-.26
Notes: Percentages m ay  no t a d d  to  100 d u e  to  rounding. A g ree /d isag ree  colum ns conso lida ted  from  a  fo u rp o in t scaie (strongly 
disagree to  strongly agree) for presentation purposes. Overaii Ns: 2004 n 410, 2001 n 328,1998 n 364.
Scores represent m ean  responses measured on a  scaie from  2 (strongly disagree) to  -r2 (strongly agree).
This va riab ie  no t inciuded in 2004 an d  2001 Index scores as to  be  co m p a ra b le  w ith 1998 Index score.
***The Index score is th e  overaii m ean  ave ra g e  o f the  m ean  scores for e a c h  statem ent.
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Table 12: Land Use Concern
2 004 2001 1998
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1 w o u ld  s u p p o r t  la n d  use re g u la tio n s  
to  h e lp  m a n a g e  ty p e s  o f  fu tu re  
g ro w th  In m y  c o m m u n ity .
84% 16% .83 78% 22% .68 78% 22% .75
1 a m  c o n c e rn e d  w ith  th e  p o te n t ia l 
d is a p p e a r a n c e  o f  o p e n  s p a c e  In m y  
c o m m u n ity .
61% 39% .41 60% 40% .37 68% 32% .63
T here  Is a d e q u a te  u n d e v e lo p e d  
o p e n  s p a c e  In m y  c o m m u n ity .
62% 38% .23 59% 41% .21 71% 29% .47
Index of Land Use Concern** .49 .42 .62
Notes: Percentages m ay  no t a d d  to  100 d ue  to  rounding. A g ree /d isag ree  colum ns conso lida ted  from  a  four point scale (strongly 
disagree to  strongly agree) for presentation purposes. Overall Ns: 2004 n 410, 2001 n 328,1998 n 364.
Scores represent m ean  responses measured on a  scale from  2 (strongly disagree) to  -r2 (strongly agree).
The Index score Is th e  overall m ean  ave ra g e  o f th e  m ean  scores for e a ch  statement.
Table 13: Tourism-related Decision-making
2 004 2001 1998
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It Is Im p o r ta n t  th a t  res id e n ts  o f  m y  
c o m m u n ity  b e  In v o lv e d  In d e c is io n s  
a b o u t  to u rism .
97% 3% 1.30 92% 8% 1.24 95% 5% 1.37
D ec is ions  a b o u t  h o w  m u c h  tou rism  
th e re  sh o u ld  b e  In m y  c o m m u n ity  a re  
b e s t le f t  t o  th e  p r iv a te  s e c to r .
28% 72% -.5 4 33% 67% -.5 0 39% 61% -.2 6
Overall Mean** .38 .37 .56
Notes: Percentages m ay  not a d d  to  100 d u e  to  rounding. A g ree /d isag ree  colum ns conso lida ted  from  a  fou rpo in t scale (strongly 
disagree to  strongly agree) for presentation purposes. Overall Ns: 2004 n 410, 2001 n 328,1998 n 364.
Scores represent m ean  responses m easured on a  scale from  2 (strongly disagree) to  +2 (strongly agree).
O v e ra ll m ean  a ve ra g e  o f th e  m ean  scores for e a c h  statem ent.
Regarding concerns over tourism, none of the three survey groups show much concern over tourism 
in response to the survey statements. All three index scores were relatively close to zero, therefore 
indicating little consensus over agreement or disagreement on these particular variables. Compared 
together the three respondents groups were most concerned over tourists not paying their fair share 
for services (but in 2001 and 2004 the biggest concern was over tourism jobs paying low wages), and 
least concerned about recreation access being limited by tourists.
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In contrast, the three survey groups did show moderate concern over land use issues overall. There 
was strong support for land use regulations managing future community growth, and the concern 
over potential disappearance of open space in the community. Finally, the survey groups were similar 
in their concerns (somewhat concerned overall) over local tourism-related decision-making. 
Specifically all three groups expressed strong agreement that community residents be involved in 
decisions regarding local tourism.
18
Conclusion
The resident attitude survey serves as a tool to assist communities and the state in making informed 
decisions about tourism related issues. Understanding what residents generally think about tourism, as 
well as those attitudes over time, presents planners, policy makers and tourism developers a 
framework for tourism development discussions. The following points highlight the main survey findings.
Overall, Montana residents (now and in the past) express support for tourism development. 
Respondents believe that tourism should have a role in the local economy at least equal to other 
industries, if not a dominant role. Although residents report infrequent contact with tourists, they also 
convey that they enjoy meeting and interacting with tourists in which they do have contact. 
Additionally, residents show support for most of the tourism support variables that were offered. Taken 
together, these attitudes suggest that Montana residents not only look favorably toward tourism, but 
they would like it to play a larger role in the economy and in their community.
Though there was an overall positive outlook on tourism development, some residents expressed 
concern over the potential influences tourism could have on residents  quality of life increased 
congestion (both traffic and crowding), crime, and stress on community infrastructure. This suggests 
that even though most residents are favorable towards tourism development, they should also be 
mindful of the impacts (both positive and negative) that increased tourism could have on the 
residents and the resources of Montana.
Secondly, many Montana residents are not aware of the economic contributions tourists, in particular 
nonresident travelers, make to the state. The nonresident travel industry is one of Montana s larger 
economic drivers^ and more residents would likely be supportive of tourism if they knew about the role 
it plays in the state. Furthermore if more residents understood the diverse nature of tourism and how it 
affects numerous sectors of the economy not readily apparent, perhaps further tourism support would 
result.
In addition, Montana s tourism has implications for preserving the state s natural resources. 
Nonresident studies by ITRR* consistently show that tourists come to Montana for its natural attractions 
and outdoor amenities. Therefore it is in Montana s best interest to fully consider the natural resource 
impacts o f tourism development in order to not Jeopardize nonresident and resident travel 
experiences to the state, or endanger Montana s unique natural environment.
Finally, tourism planners and decision makers should be encouraged by the results reported here and 
the status of Montana s nonresident travel industry. Taken together, this can help provide a context 
for discussing tourism development in Montana that can benefit the state, its residents and its 
resources.
3 Wilton, James. 2004. The Econom ic Review o f  the  Travei Industry in M ontana : 2004 Biennial Edition. Institute for Tourism and  
Recreation Research, The University o f M ontana : Missoula, MT. pp. 49.
* Visitwww.itrr.um t.edu for m ore on nonresident traveler studies.
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Appendix A: Statewide Survey Instrument
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Appendix B: Respondent Comments
Respondents were provided with space at the end of the questionnaire to include their own thoughts
and comments. This was an open ended format with no guidelines as to the top ic o f the comments,
and thus these comments deal with a w ide variety of issues. The following 119 comments are
presented in no particular order. Indecipherable words or phrases were replaced with [?].
1. Sorry no speak English, little. I have 7 years lived in Great Falls. I live very happy. I like Great 
Falls. I love Montana.
2. The government needs to harvest more timber and not let [?] too much wilderness in 
Montana. Need to  drill for oil and gas in Montana.
3. Sorry I can t fill this out. I'm 80 years old, am frequently taking chem o for cancer. I am all in 
favor o f promoting tourism.
4. I resent people who visit here then move here and then their friends and family move here, 
resulting in the local people having their way of life changed -crowded out-invasion of 
privacy.
5. Concerned: I'm sorry, but I can t help you in this study I'm at retirement age (80 years). As I 
know I have no con tac t with them, I don t know who they are. I have probably met many. 
Thank you.
6. I feel there should be a sales tax to help lower property taxes. This would help alleviate the 
burden on land owners by distributing our state s costs more equally. Tourism industries 
could even support high taxes; most out-of-staters are used to paying taxes and should 
share in the costs o f enjoying our great state.
7. MT needs bigger tourists tax, larger fees for out of state visitors to parks and recreation 
areas.
8. Although my experience in Glacier National Park has been tha t the number of tourists is 
high, I believe that the  Great Falls area could be improved by more tourism.
9. Tourism is too good to be true. The belief that the tourist industry will bring in large amounts 
of money and very few problems is wrong. The tourist industry attracts hotels, restaurants, 
gift shops and other service based industries. The owners of these companies rarely live in 
the state of Montana, let alone Butte. The Jobs created are low level: cashiers, cleaners, 
and dish washers. Most o f the profits go out o f the state to the hotel chain, restaurant 
chain, or other corporation. The future of Butte lies in the creation of well paying, secure 
Jobs that keep the money in the community or state. Tourism should be promoted in Butte. 
It is a wonderful place.
10. Montana is The Fast Best Place.  I moved here in 94  from Georgia. I fell in love with 
Montana right way. Since living here for ten years. I have noticed a higher disregard for 
the wild side of Montana and it makes me mad and sad. I am a senior a t MSFI pursuing a 
degree in Fish and Wildlife Management. It seems that all everybody really seems to care 
about is money a t the expense of wild animals and vegetation  that was and is the reason 
people com e to  this beautiful state of Montana.
11. Tourism in MT is important, but the burden that year round residents [?] makes some of the 
developm ent overwhelming but a t the same time, tourism brings some beneficial things to 
MT.
12. Tourism is beneficial to all o f Montana, but only part o f the overall pie. Many other factors 
should be advanced and bolstered to also benefit Montana s economy.
ItieUnivcreityof
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13. A positive or negative, I am not sure which, but a sales tax would com e into existence if 
tourism were to be emphasized.
14. Tourism needs a sales tax in some way. Very small tax tha t would in general  benefit 
Montanans.
15. Too many outside people have too much say on how they think we should be living to 
force it on everyone. This is not the rich man s playground. We should be more concerned 
with the people who live here and sustain Montana.
16. The state in general needs to advertise in other states better.
17. Montana is a beautiful state! We need to  take advantage of tourists coming by charging a 
fee for out-of-state and it would benefit us with very little cost if we were to establish a sales 
tax.
18. If we had a sales tax, we would bring more money to the state s economy.
19. Moved here from Sun Valley, ID; originally from Boise, ID. Idaho, especially SV, has much 
more winter tourism than MT, where is seems to be potentially non existent. Summers here, 
however, are much stronger than in ID.
20. All this survey is about is to stick the people of Montana with a state sales tax! We re not 
stupid. It will never go away and it will always go up!
21. A sales tax would help spread the tourism dollar more, however, it will NEVER pass the 
legislature unless there is the elimination of income or other tax. It would also help 
neighboring states by keeping WY's money in WY, although tha t would hurt us.
22. Increases in tourism are OK but the unchecked growth in the building industry and retail in 
Missoula County are ridiculous. There is not long term goal or plan. It s starting to look like 
every other place. We need to protect our way of life or we ll be just another suburban 
wanna be  city pit.
23. M ontana has the worst restrooms of all the local states and they need to be cleaned up.
Of the half o f the restrooms that are open, they have stainless toilets and mirrors, which 
make it appear like a prison. North Dakota has restrooms tha t are individually designed by 
an arch itect and are very nice. Washington and Oregon serve co ffee  at restrooms. 
Montana is way behind in this aspect. We claim to be a tourist state, yet we appear anti
tourist to visitors. Eor example, Montana had the opportunity to purchase the Oscar s 
Dreamland collection of antique steam and gas tractors for $6.5 million (1998). Instead we 
were pumping a similar am ount o f money into the cap ita l in which most tourist and 
Montana residents will not see or benefit. Montana missed out on a once in a lifetime 
opportunity to keep and maintain our heritage. Nevada would have jum ped on this and 
marketed it.
24. An econom y which thrives on providing goods and services to others doesn t lament o f the 
loss of resources related to employm ent (mining, timber) is one which will accom m oda te  
tourism, especially focused on resource type recreation tourism.
25. I think M ontana would benefit from a sales tax if tourism is a bigger factor.
26. More Jobs needed to e levate incomes and aspirations for Montanans and more re training 
for injured and displaced workers. This will require political change. 16 years of do nothing, 
short sighted administrations and dom inance by logging and mining interests tha t rape and 
run.
27. I feel that a sales tax would greatly improve things. We all need to understand the 
im portance of this and also convince our elected leaders to take action on this issue. This 
would help my community and M ontana as a whole because tourists would also support 
our economies, not just property owners.
ItieUnivcreityof
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28. I've heard many say we pay  to live in MT. I lived in other places, returning to MT for 
vacations during those 14 years. MT is a very inexpensive p lace to vacation com pared to 
other states. Vacationers should/could pay their share for services, which might lighten the 
load for those who live here (i.e. Montanans shouldn t subsidize the parks, roads, etc. for 
vacationers).
29. You're welcome.
30. Overall, I think the state can benefit from increased tourism, as long as the increased costs 
are covered by tourist dollars. There is potential for improved roads, parks and other tourist 
sites.
31. People I meet claim they look for a community and quality o f life. They don t realize that 
the ability to create community is a skill and comes from the heart. They cannot buy  
quality o f life but they sure can destroy it for others with condescending attitudes, trophy 
homes tha t stand empty most o f the time and use of our community w ithout paying taxes. 
(They "reside in other states to avoid MT income tax). Financially secure families with only 1 
or no working parents don t apprecia te  how hard the majority o f people work here and 
volunteer here to create a community o f people tha t care and respect one another 
regardless of class or background. The rich have lost their understanding of the value of 
work; and I daresay, they have lost the meaning of life...to livel
32. If the state of M ontana wants tourism for its primary em ploym ent why was the casino in 
Butte shut down by the state. We voted for w ide open gambling sometime ago and our 
state said the people didn t know w hat they were doing. Our state shouldn t think of 
tourism as Job opportunities. Minimum w age jobs  are not opportunities. The state should 
stay out o f tourism and put the money they re blowing on it in the mouths of starving 
people.
33. You Just have to look at Darby to see the difference tourism can make when the extraction 
econom y changes. Since I do not w ant to see more mines, ore bells and clear cuts in 
Montana, I ll g lad ly welcome tourism as an alternative economy, even if the wages are 
lower. The cost for environmental destruction is too high.
34. I think tourism is im portant to Montana s econom y. It brings money into an otherwise slow 
economy.
35. I think it's time to improve M ontana living. Maintain M ontana lands (i.e. BLM, Forests, etc). 
Share Montana beauty with others while protecting its interests. Make way to improve our 
lifestyles.
36. This survey lacks neutral responses for many of the questions. So, some of my channeled
[?] reflect or answer to the question, but not the true option I'd have preferred. So your 
survey is biased toward polar responses. Question la ,  w hat is the definition of frequent? 1 
or 2 times a week?
37. I support continued marketing to prospective tourists, but I think it's im portant to check w hat 
initiatives produce results and which are wastes of time.
38. I think tourism is a good thing for the state in business, but I think sometimes it seems to drop 
out the underachievers tha t w ant to get w hat they can out o f a system tha t can t do for its 
people, only adding to problems of ghettos, which we don t need.
39. Montana has lost many high paying jobs from its core industries (mining, logging, 
agriculture) due to federal and state laws enacted in the last 25 years. I believe out-of- 
state interests have influenced this attitude towards our [?] industries that built MT.
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40. I would avoid coming to visit MT because of the w ay our legislative body allows the
continuation of drunk driving. Montana is an unsafe state to  visit, i have articles from other
states that say that. Tell the Senate and House to  get o ff their asses and get some tough 
anti DUi laws with severe bite in them passed and enforced, including no open containers. 
As o f now, it s com e to MT so you can be killed or maimed on our highways.
41. i feel there should be a state sales tax, rather than a personal income tax, and a change in
residency have to get the people who only stay short provide but own so much. With these 
changes it would have them, tourists, helping pay for w hat they use (highways, police, 
em ergency services), rather than us paying for it all.
42. Tourists need to be educated tha t the natives of M ontana have done a pretty good jo b  of
taking care of our state and resources. And while their comments are appreciated, they 
should not move here and decide to change everything to their benefits.
43. This is a very difficult questionnaire to fill out but i did my best and i appreciate  your efforts 
to create it. This was addressed to my father who is deceased recently and i am his 
daughter, i have answered the questions from my own perspective.
44. in part 2c, a com m ent is made that i must expand upon, in 1979, i cam e to Montana on 
vacation, i love this p lace and enjoy telling people i do. Those folks tha t w ant to put up 
the fence,  i do not enjoy. We live in Helena City 22 years and can say[? ]....
45. Montana should have a sales tax, so tourists and deadbeats can pay their fair share, but 
only with the abolishment o f property taxes or state income tax (or both!), i do not trust our 
politicians to just decrease the percentage of income tax or property taxes. Within a short 
period of time they would increase both. They are not to be trusted; the gov t needs to 
stop growing and get out o f peoples  lives!
46. We need tourists to keep bring econom y into the state, so the residents do not have to [?] 
the expense of it, but we also need to find a way to  have tourism pay for tourism not the 
residents taxes (i.e. property, auto, [?]) are way too  high as it is.
47. Tourists should learn and focus on their driving habits on the 2 lane highways. Make sure of 
their objective, being positive where they are going and w hat to  expect. People need to 
streamline and not drive these big gas guzzling vehicles. Until that day, i [?]....
48. Give us our state back! Send the Californians back where they are from! Make fluency in 
writing, speaking and understanding English m andatory for any immigrants or green card 
residents. Send war protesters to Iraq, send liberals to California, vote Republican. Remove 
all multi lingual signs in the US if you re going to live here, be an Am erican! Not a 
[expletive] Mexican-American, Afro-American, Philipino-American, or Japanese-American. 
Pass a law that it can never be a crime to fly the American flag in this country. Those who 
defile the flag or America, send them to Iraq where they fit in. Take Missoula back from the 
libs and [expletive]—send them to California.
49. As you can probably tell from my previous answers, it is not so much that i am opposed to 
tourism, it is just tha t under our current system of gov t our laws and enforcement 
capabilities are not adequate  to prevent increased tourist from harming our environment 
and quality o f life in places such as Bozeman, Whitefish and Red Lodge.
50. We need to enact tax reform that will allow tourists to pay their fair share for services 
produced in our state.
51. Positive efforts to  increase tourism in Missoula and across the state are necessary. People in 
MT need to  earn a decent/livab le  w age in all areas, including the tourism industry. 
Selective, targeted sales tax is also a way to increase services/income to the state.
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52. Tourism provides low income jobs for Montanans. Who wants them? M ontana needs 
natural resource industry Jobs (i.e. need less regulation and less gov t regulations on private 
property rights also). Just say no, to the liberals on local planning departments also. Thanks 
for asking.
53. Private higher education is attracting people to  Montana. People who cam e and stay in 
Montana and their friends and family visit often. However, M ontana [?] ignores private 
colleges in the state.
54. People move here because they like it. Then spend the next several years trying to change 
it to mimic where they cam e from. I'd rather they went home instead. Crime rate up  
housing costs are sadistically humorous. More of a gap of haves and have nots in this 
community. Houses built w ithout room for a fire engine to pass be tw een the  com m unity 
should be severely reprimanded for such behavior. One thing people used to  like coming 
to Montana was seeing each house having a yard. Montana used to be an area to com e 
to where not everything was about money; where being a unique individual stood for 
something unlike the sheep o f today; where truth and honesty sometimes hard to take, but 
it was always there; where the brats down the road w ou ldn t break into your house, destroy 
your property or hurt those you house because it was always assumed you had a gun and 
could use it! Tourism brings increased crime! Tourists should have to pay a toll a t the border 
by carload and number of days that goes directly to the state.
55. 1. Need a tourists services tax to  help pay for roads, services, etc. 2. Need to make 
disbursement o f tax mentioned above fair in terms of getting it back to the region or city 
that generated it.
56. M ontana cannot afford to  not have a sales tax. We aren t tha t wealthy; who are we 
kidding? Tourists would pay regardless. It s Montanans who keep bucking 
change/progress. Most [?] states have a sales tax. Why don t we?
57. I would very much like to  know w hat conclusions this survey produces. Please send me any 
end of survey results that you can share. Thanks.
58. Your questions do not allow for all o f the answers. This issue is not a black and white 
situation.
59. I Just moved back from Chicago and am enjoying the peace  and quiet o f my community 
of Glendive.
60. I strongly believe we should enact a sales tax to help pay for our infrastructure, etc. We 
would, however, have to eliminate the property tax for those people who pay income tax 
in Montana. If this were to  happen then I think we would benefit from increases.
61. Tourism is an important econom ic engine tha t should be encouraged and taxed 
appropriately so that residents o f MT benefit. Other states do and we still visit we have 
much to offer so let's not waste our resources.
62. Understand the ba lance necessary to  keep M ontana as beautiful and pristine as it is now. 
Closing access to our national forests and non harvest forestry makes little to no sense. The 
increased water pollution and air pollution created by the forest fires in recent years past is 
a d irect result o f not harvesting a truly renewable resource, timber. We need balance not 
pendulum like econom ic practices, like tourism is the only direction for Montana,  to 
balance forestry, tourism, manufacturing, retail and recreational opportunities for 
Montana s healthyfuture. Please let's all think before we act! Thank you.
63. Access and cost for hunting and fishing are negatively im pacted by increased tourism.
64. I believe tha t tourism is good for the whole state. If the people in the state, treat tourists as 
they would like to be treated. Do not raise prices for services to  tourists.
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65. Tourism is a good, clean industry tha t does bring jobs to our area. Unfortunately these Jobs 
are often low paying and somewhat seasonal. Tourism has also had an influence on 
population growth. This is not necessarily a bad thing if controlled and regulated. It has 
also driven the price of real estate and homes to financial levels unobtainable by those in 
low paying service Jobs.
66. Wages are too low. We can t buy our own land as people visiting are buying up our land 
and real estate is sky rocketing. My question is, how do we who live in Montana and work 
for $5.00 plus an hour, pay $600/ month rent and house payments along with increasing 
power bills o f 4% a month, besides everything else we pay for  inflation? We live here, 
work here, [?] barely survive. This is just horrible conditions and not fair. I w ant to see 
change!! Thank you.
67. ! was born in idaho but my mother s family are native to Montana. I have been coming to 
Montana my whole life and have seen the changes taking p lace here. My kids will 
probably have to work out o f state because there a re  not enough good paying Jobs in MT. 
Tourism does not provide these Jobs. It is killing MT. People from out-of-state have too much 
influence in MT.
68. Full response to question 2e: Without a sales tax, property owners pay and pay and pay.
Let's see @ 750,000 live here in MT @ 6 million travel and buy here yet no property tax relief. 
This makes sense to whom?
69. If MT and my community invest in tourism development, they should do so only in concert 
with technology and creative enterprise developm ent. Tourism should only be a small, or 
equal, part o f our econom ic future. Let's a ttrac t clean, low-impact, high-pay.
70. I think tourism is the best future opportunity for Montana, but I don t w ant the state s 
perm anent population to  grow.
71. I'd love to see an IMAX or Omni max in Billings! I've been all over the US and to many parts 
o f the world and I would love to see less isolationism in MT.
72. Good luck!
73. We are rich with western history (Miles City). Wish we had sufficient financial resources to 
more fully develop. We are working on it. Excessive preservation/environmentalism is 
stymieing MT. Greater tax revenues generated by prospering business would permit state to 
assist, in even more ways, the tourism industry.
74. The roads in MT are not com patib le  to increased traffic; please use 93 or 87 or 89 as 
examples of potential death traps. Also, the problems on the west side of the mountains 
are com pletely different from the eastside. The only advan tage  to more tourists)?]....
75. We have a beautiful state with lots to offer. Let's get them coming and bring friends; this will 
have a domino effect and we need it!
76. I think tourism is good for the economy, especially in eastern MT where they re loosing 
people and struggling to make a living, but the areas that provide recreation and nice 
scenery, like Bozeman and Kalispell areas, are being bought up by rich people locking us 
old timers  out o f lots o f places we used to go. Land prices are sky rocketing. The normal 
blue collar worker can t afford to live here anymore. I don t know w hat the answer is. Nice 
to see tourists, but nice to see them leave, so we don t have to sit a t a stop sign on cross 
road and w ait 10 min. and w atch traffic go by. I think the poorer places like eastern MT 
should advertise more to get tourists; we have enough in Kalispell.
77. In my business I a ttrac t a lot o f people from out o f state. I'm in the Yellow pages and I work 
at a spa tha t people are familiar with the name.
78. I think a sales tax would help tourists pay for our infrastructure, but it should be off set by a 
reduction in state income tax.
79. We need a sales tax and perhaps a bed/)? ] tax to see tha t tourism pays its own way.
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80. I moved here in 1988 b /c  o f a jo b  offer a t the hospital. I found it (Hamilton) a beautiful 
p lace with friendly people, willing to  help you out. It was still a small, quiet town tha t all 
changed around 1991. I could have moved, but even though it's changing I still w ant to 
live here and am willing to share all o f these [?] wonderful things with other people.
81. Tourism in appropriate numbers is good for econom y and local employment, however, 
when the numbers becom e excessive, the quality o f the local lifestyle is usually sacrificed 
for money, but benefits greatly for a few.
82. For many of those working in the tourism industry there should be no limitations on w hat the 
tourist can do in our state. Let the tourist do whatever he or she desires as long as they 
bring the dollars with them. Don t let the tourists destroy our state.
83. I'm a restaurant supervisor for the Lincoln $10,000 Silver Dollar Bar, Restaurant and Gift Shop. 
My wife works at the gift shop.
84. I do not w ant my tax money spent to  encourage tourism.
85. Close building and traffic problems  loss of quality o f living.
86. I've been coming to MT since 1957 and was fortunate enough to eventually retire here. I
feel tha t the wages are not w hat they should be, especially for state employees, but I also 
feel that the property taxes should be kept under control for retired people on fixed 
incomes, such as myself.
87. All sectors o f the econom y should have some mechanism for coordinating  community 
colleges are natural places for specialized training for various aspects o f tourism. Good 
questions.
88. Our community o f Great Falls, MT needs anything they can get to bring up the economy. 
People in other communities earn more for w hat they do than workers in our community, 
yet expenses are the same.
89. Until a sales tax is implemented (a city  tax even) keeping up with the influx of tourist will 
get further and further behind. Most tourists don t com e here b /c  there isn't a sales tax, 
most don t even know that until they shop. It wouldn t keep them a [?]....
90. We need more real Jobs available to the work force of Montana. If mill goes down, a trade
with [?] burgers is not a real Job for that person. Something must be done with pharmacy 
charges, explore importing meds. Richer tourists com e and then move here, bringing 
money for expensive homes etc. Montanans can t com pete because of people you 
attract. Let's not import our enemy.
91. Livingston does not appear to have any sincere desire to make itself physically attractive. It 
just wants the tourism dollars w ithout spending any money to a ttrac t those dollars. It is 
probably fairly typical o f towns this size. Tourism seems to have mainly low end service Jobs- 
-unless one is a m anager or owner o f a successful business unlike 
tech/m anufacturing /m in ing/m edica l.
92. Most o f these questions pertain to people that live in town. We live between 7 to  10 miles 
out in the country. Know tha t we have several attractions for tourists to  visit.
93. Groups (public and private) promoting tourism must step up  and provide improved and 
more professional outdoor facilities containers with good collection; restrooms; nice rest 
stops on busy highways; additional fishing and recreational access to streams and river; 
good signage; picnic areas along popular highways think outdoors!
94. I believe tha t tourism is a burden on police, fire, [?] and water and sewer. Tourism is [?] 4 
months a year. I don t see how we could add to the services that are now provided for a 
short period of time to  a ccom m oda te  tourism. Same holds true for parks and other services 
that will be needed.
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95. M ontana strives to be a tourist oriented state, but an example of failure is the maintenance 
of Rock Creek road, east o f Missoula. We claim Rock Creek is a Blue Ribbon trout stream. It 
is sad to  see the condition o f the road, which follows that beautiful stream. I have a small 
cabin, 20 min. up Rock Creek road, so I have the opportunity to  visit with many out-of-state 
fishing people. It is almost a unanimous about how people feel about Granite County s 
Rock Creek Road; they are very displeased.
96. It just seems to me that the revenue from tourism should help to support the tax base of 
individuals paying high property and state taxes. The tourist incom ejust seems to me that it 
goes to businesses and never gets down to the residents on a fixed income. The taxesjust 
keep going up and services go down or stay the same.
97. High gas prices don t allow tourists o ff the main highways because gas prices are rising.
Small communities with gas and fuel prices the tourists don t com e here.
98. Regarding 3H. I am not fully employed but do work 2 to 3 times a week in retail/wholesale 
trade.
99. More people equals higher cost o f living and more congestion. More people with low  
paying Jobs, service industry. I wish I could leave, but I don t know where I would go.
TOO. I live in a retirement house; I don t know if I can honestly answer all these questions.
101. Our son works in lumber mill.
102. Being open spaced by distance equals high gas prices, keeps RV traffic down. Too high 
tax, which is spent on pork barrels.
103. Keep up the good worki
104. I am retired.
105. Most o f my con tact with tourists is family and friends who visit and stay at my home. We use 
various facilities for entertainment, food and recreation while they re here.
106. We need a sales tax in MT, which would provide income to state from tourists. They pay it in 
almost all other states.
107. I think bigger fines for speeding and much bigger fines for drinking and driving. More 
recreation places in Eastern Montana. We have nothing. One little p lace to  pull your boats 
into the Yellowstone at Fallon and that s it. No p lace m ade for overnight cam ping. When 
the roadway [?] are rented out to be cut they look terrible b /c  they cut here and there and 
have patches for they can t get to them. MT had better change these laws to  these 
contractors who do the roads that the barpits [?] are m ade able to be kept [?] decent.
You can tell when you leave N.D. and enter MT by the barpits.
108. We need to tax the tourists more, such as a local option or sales tax.
109. I believe a low capped  sales tax would benefit the state w ithout harm to most residents 
and w ithout discouraging visitors.
110. Again until we have a sales tax, tourism has a net negative affect. I believe there is [?] 1) 
locally owned convenience store selling gasoline etc. to tourists, the rest are owned out-of- 
state and profit goes out. They pay little incom e tax. Employees [?] are low paid except for 
management. They contribute little to  schools, county roads, police, etc.
111. Five in a beautiful rural environment. Have owned and operated a cattle  ranch. Economy 
of area is poor due to  few Jobs.
112. They don t w an t [?].... Montana is 40 years behind and refuses to adm it drugs, drinking, etc. 
Not us they say  there s as much crime per cap ita  in Montana as Eos Angeles. So much 
drinking among kids because mom and dad do it g o o d  teachers. They w ant everything 
both ways, Montanans have never grown up. And can t live in the real world. That's why 
when they move away they find they are a "small fish in a big pond  and com e back to 
Montana.
113. Interesting survey.
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114. Not interested in com pleting this questionnaire.
115. We live on the Missouri River, south of Cascade, and have seen quite a number of out-of- 
state people moving into this environment. Most are good additions to the area. The town 
of Cascade has not grown much the last few years, but the areas around Cascade and 
along the river have grown.
116. I love the beauty and friendliness of MT. I would hope all residents would feel the same and 
keep it free of litter. Imminent shortage of water is one of my primary concerns.
117. We need more industry but not many more people. People who move here com e 
because they no longer like where they live, and they like the things we have tha t are 
different, but as soon as they move in they try to  change everything to make it more like the 
place they cam e from. And they all w ant positions where they can make their wants com e 
true. We are mostly a live and let live state and we do not need pushy outsiders to explain 
our problems. This is not true of all new comers; some are very nice people.
118. Basically, I'm against sales tax, but I see it as the only fair way for tourists to pay their share of 
coming to and passing through MT.
119. I'm in favor o f a sales tax of some sort as to pay a sales tax almost everywhere I go out of 
state.
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